
Gender Equality in Advertising and 
Communications Guidelines 

for Local Government

A new resource from shEqual



Acknowledgement of Country 
Women's Health Victoria acknowledges and pays our respects to the traditional 

custodians of the land on which we are working and meeting today.

As a statewide organisation, we also acknowledge the traditional custodians of the 

lands and waters across Victoria. We pay our respects to them, their cultures and their 

Elders past, present and  emerging.

We recognise that sovereignty was never ceded and that we are beneficiaries of 

stolen land and dispossession, which began over 200 years ago and continues today.



Women's Health Victoria 

We work collaboratively with women, 

health professionals, policy makers and 

community organisations to inform, 

influence and improve policy and 

service delivery for women.

Our vision is: Women living well –

healthy, empowered, equal.





https://shequal.com.au/

https://shequal.com.au/


Why PVAW and Advertising? 

Each day the advertising we produce and consume is shaping 
our beliefs and attitudes and influencing who and what we 
value. 
The advertising industry is built on selling stories about who we 
are as individuals, who we are in society and our role in the 
world. For centuries these stories have been designed to either 
challenge or reinforce the status quo in order to influence our 
purchasing decisions. 
But the truth is that the stories we are being told in advertising 
don’t reflect the reality we live in.



Example of sexism in advertising:  A by Adina













Femvertising



We are still fixing 
women

“what this usually means is 
shifting attention from 
telling women how to look, 
to telling them how to 
behave”
- Cunningham and Roberts, 
Brandsplaining.





Initial project research 





Seeing i s  Be l iev ing:  S t ra teg ic F r ame w o r k





shEqual video link:  https://vimeo.com/480185979

https://vimeo.com/480185979




Industry Culture Change

• Pledge

• Reference Group

• Building industry connections

• The shEqual Survey

• Training

• Industry media

Work ahead:

• Business case 

• Supporters/ Partners

• Research 

• Stereotypes video

• Microcredentials



Empowering Communities
• Pledge

• Social media engagement

• Campaign activities 

• Building media literacy – how to report a sexist ad toolkit

• Communications Guidelines for local government



Regulation and Policy

• Working with a self regulated industry: 
• Australian Association of National Advertisers (AANA) Code of Ethics

• AdStandards

• VIC Gender Equality Act 2020

• Industry Audit

• Alternative regulation models e.g. co-regulation



Understanding  
& Impact 



Survey data 





IWD – a 
changing 
climate



Stella insurance:
https://youtu.be/
oO0eN_A6vuk

Ad that pushes against 
gender stereotypes for 
women

https://youtu.be/oO0eN_A6vuk
https://youtu.be/oO0eN_A6vuk


Anytime Fitness
https://youtu.be
/jEKwMRuI_d4

Example of inclusive 
advertising that 
focuses on a 
common experience 
of exclusion/
discrimination and 
promotes body 
diversity

https://youtu.be/jEKwMRuI_d4


Sharesies
https://youtu.be/Bq2Zo-
u0glw
This ad’s strength is its focus 
on an authentic moment. The 
story of the awkward first kiss, 
and the bravery to just jump 
in, works no matter the 
gender of the actors. 

https://youtu.be/Bq2Zo-u0glw


Gender Equality in 
Advertising and 
Communications 

Guidelines for Local 
Government 



Consultation 
and 
Engagement

Communications Guidelines

Resource 

Review & 
Feedback

PVAW & 
Comms 

Workshops

Forum on 
Role of LG



Application 
ion 

video, photography, advertising creative briefs
brand guidelines, language and corporate style 

guides
communications materials

guidelines to engage service providers, including 
graphic designers

image libraries and photo captions
social media advertising, marketing and posts

websites and blogs
marketing and advertising content and placement

promotional materials for activities, events and 
festivals

community engagement frameworks and online 
engagement platforms

Internal communications platforms.







Where to find the guidelines and 
other shEqual resources 

https://shequal.com.au/research-
and-resources/

Check out the Get Involved page for: 

Training on Gender Equality in 
Advertising 

Monthly newsletter – The Round Up 

https://shequal.com.au/research-and-resources/


Connect w i t h shEqual

W: shequal.com.au

E: hello@shequal.com. 

@shequal_aus  

shEqual

mailto:hello@shequal.com
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