


Action Area 2  
   

Upskill and develop resources for the 
specialist PVAW field and related 
organisations to engage effectively with 
media on prevention 

  

VICTORIAN FRAMEWORK 





OVERVIEW 
• Considerations for PVAW and working within our capacity 

 

• News rooms, news production, deadlines, newsworthiness, building relationships 
   

• Handling requests, interviews, working with Media-Comms staff 
  

• The centrality of key messaging, PVAW themes for messages, message tailoring 
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